4
Introductl,o%

Eurom




EUROMONITOR INTERNATIONAL BACKGROUND 2

About Euromonitor International

OUR SERVICES
Strateg IC 52~ Passport Y v wia
g I O ba | EXPANSIVE NETWORK

1,200+ on-the-ground researchers in 100 countries

m a r ket Complete view of the global marketplace

Cross-comparable data across every market

research

provider with over 40 years

OUR EXPERTISE

. _ Consumer trends and lifestyles
researching international markets
Companies and brands

Product categories and distribution channels
Production and supply chains

Economics and forecasting
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ABOUT EUROMONITOR

Euromonitor International Network

16 OFFICES
London Tokyo
Chicago Sydney
Singapore Bangalore
Shanghai  S&o Paulo

Vilnius Hong Kong
Santiago Seoul
Dubai Dusseldorf

Cape Town Mexico City

[l 100 COUNTRIES
in-depth analysis on
consumer goods and
service industries

[ 210 COUNTRIES

+ AND TERRITORIES
V/ demographic, macro- and
socio-economic data on
consumers and economies
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Research Methodology

GLOBAL INSIGHT

INDUSTRY SPECIALISATION ™ COMPANY AMALYSIS
Dialogue with key players, Global and local company
global research inputs data and accounts

7% MIARKET ANALYSIS

Data substantiated,
TRADE SURVEY market trends explained
Discussion on data and

dynamics with local industry

DATA VALIDATION
Exhaustive audit and
cross-referencing of data

DESK RESEARCH S5TORE CHECKS

All public domain material A first-hand view of place,
accessed and interpreted product, price and promation
LOCAL KNOWLEDGE
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RESEARCH COVERAGE

Kementerian Perdagangan

Asia Pacific

highlighted in orange
I
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Africa and the Australasia Western
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South Africa Singapore Estonia Mexico Netherlands
Tunisia South Korea Georgia Peru Norway
United Arab Taiwan Hungary Uruguay Portugal
Emirates Thailand Latvia Venezuela Spain
Angola Uzbekistan Lithuania Cuba Sweden
Cote d'Ivoire Vietnam Macedonia El Salvador Switzerland
Ethiopia Bangladesh Poland Honduras Turkey
Ghana Cambodia Romania Panama United
Tanzania Laos Russia Paraguay Kingdom
Iraq Myanmar Serbia

Jordan Sri Lanka Slovakia North America

Kuwait Slovenia Canada

Lebanon Ukraine Usa

Oman
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PASSPORT COVERAGE

Kementerian Perdagangan
highlighted in orange
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Euromonitor Service to Kementerian Perdagangan

Euromonitor International has a long-standing history of supporting government associations through our network
of professional account managers who sit across our 15 global offices. These teams work proactively with our
clients to ensure they maximize the use of Passport and the overall research services offered by us.

Our support services include (based on license configuration):

* A dedicated account manager assigned to Kementerian Perdagangan

* Onsite and/or online training to assist day-to-day Passport usage

* Quarterly usage reviews available on request to ensure visibility of usage

*  24-hour support from our 15 global offices

* Access to in-country analysts to gain further insight on Passport related interests

* Media housed within Passport that contains tutorials on using Passport, research update schedules, research
definitions, FAQs, and research methodology explanation

* Proactive content alerts tailored for a range of relevant subject areas emailed to those users who request them
* Access to consultants to discuss bespoke research needs outside of the content contained within Passport

EUROMONITOR
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ABOUT PASSPORT

What is Passport?

TH Global i
up to 270 Million Reports  Statecy Bricings eve

Internationally Comparable Statistics Regional Briefings ®e®®
Country Industry Country Reports @
Industry Data Analysis Datagraphics ®
For 100+ Countries and 30+ Industries §°“"W P?g'es ¢ Countrv Reoorts e
Market Sizes Distribution conomy & tonsumers L.ountry REports
Company Shares Industry Surveys
Brand Shares Company  Global Profiles ®

PI'OfilES Local Profiles @
Economy Data
For 200+ Countries and Territories

Business Dynamics Economy, Finance Multimedia Podcasts eee

Cities and Trade Videos e®@
Industrial Sustainability

Analytics Competitor Analytics @ Macro Model ®
Consumer Data Industry Forecast Model ® Consumer Spending by Income
For 200+ Countries and Territories Passport Connector 80 ® Bands @
Digital Consumer  Population Cities Income Distribution Future Demographics Model ®
Households Lifestyles Model ® Income and Wealth Distribution
Income and Consumer Survey Commodity Price Model Model ®
expenditure Economic Barometer ® Travel Forecast Model ®

All briefings, datasets, datagraphics and reports can be downloaded.

EUROMONITOR
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Historic Data and Forecast

Market size

SEARCH RESULTS /

Market Sizes

Historical/Forecast Category Definitions | Region Definitions | Calcula

CONVERT DATA CHANGE DATA TYPES T GROUP SUM 2014~ | 2022 ~ (LIS CHANGE STATS TY1 MODIFYsearcH =

Stats Type Geography ¥ Category Data Type

2014 2015 2016 2017 2018 2019 2020 201

Beauty and
EES EViL Indonesia Persuwnel o Retail Value RSP IDR billion Current Prices 50,921.5 57,904.8 63,881.6 70,158.3 77,236.5 84,540.8 88,171.5 94,469.7
ERSEEYL Indonesia Skin Care Retail Value RSP IDR billion Current Prices 14,246.6 16,444.6 18,490.2 20,382.3 22,518.3 25,059.1 27,095.9 29,911.0 Immedlate underStandlng
Em  mvm Indonesia Body Care Retail Value RSP IDR billion Current Prices 2,161.9 2,471.5 2,753.6 2,971.8 3,209.6 3,484.3 3,707.5 4,056.0

- and detailed analysis of the
EE @mv Indonesia gs!:l::,e Retail Value RSP IDR billion Current Prices 60.8 70.3 78.7 84.6 91.3 98.2 105.3 115.9 global and local lndustry

Genere trends
EE mv Indonesia Purpose Retail Value RSP IDR billion Current Prices 2,101.1 2,401.2 2,675.0 2,887.2 3,118.3 3,386.1 3,602.2 3,840.0 .
Body Care
-m mym Indonesia Facial Care Retail Value RSP IDR billion Current Prices 11,928.5 13,798.4 15,538.9 17,183.7 19,061.4 21,304.5 23,107.6 25,558.5

Skin Care

"TEE R (rdbresie o Retail Value RSP | IDR billion Current Prices 156.2 174.7 197.6 226.8 247.2 270.3 280.8 206.5 L4 Market Sl1ze: 2 0 years Of
Beauty and ; . l 1
Retail Value RSP MYR million Current Prices 7,406.0 7,817.2 8,274.7 8,780.1 9,371.8 10,057.0 10,197.5 10,875.6 Compara e ata years

Personal Care

EEEEEYIL Malaysia Skin Care Retail Value RSP MYR million  Current Prices 2,407.8 2,559.2 2,727.6 2,916.7 3,158.2 3,454.9 3,529.2 3,794.3 Of hlStOI'lCal data + 5 years
-m -Vﬂ:ﬂ Malaysla Body Care Retail Value RSP MYR million Current Prices 239.5 247.1 254.9 262.9 271.0 279.8 273.9 280.3
forecast)
* Volume and value sales
e Value sales at retail and
manufacturer selling prices

CONVERT DATA I GROUP SUM APPLY ) MODIFY SEARCH + ° Distribution Split: granular
detail of the most strategic

Baby and Child-specific

EE WYL Malaysia

SEARCH RESULTS /

Distribution

Historical | % breakdown Category Definitions | Distribution Definitions 1| Region Definitions 1 Calculation Variables

Indonesia Store-Based Retailin, Retail Value RSP . 4 b d . . 3 3
Products . channels within the
Indonesi Baby and Child-speciic G Retail Retail Value RSP 7.1 65.6 65.2 63.7 63.1 63.8 ind
ndonesia Products rocery Retailers etail Value . . . . . . 1n ustry
. Baby and Child-specific ; .
Indenesia Modern Grocery Retailers Retail Value RSP 52.0 50.8 50.4 48.9 48.3 48.6
Products
N Baby and Child-specific . .
Indonesia Convenience Stores Retail Value RSP 11.6 i1.5 11.4 11.6 11.7 i2.1
Products
N Baby and Child-specific .
Indonesia Hypermarkets Retail Value RSP 20.9 20.2 19.8 19.4 19.1 19.2
Products
. Baby and Child-specific :
Indonesia Supermarkets Retail Value RSP 19.6 19.1 19.1 18.0 17.5 17.3
Products
N Baby and Child-specific . . .
Indonesia Product Traditional Grocery Retailers Retail Value RSP 1551 14.8 14.8 14.8 14.8 15.2
roducts

EUROMONITOR
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Historic Data and Forecast

SEARCH RESULTS /

Market Sizes

Historical | Period growth Category Definitions | Region Definitions 1| Calculation Variables

CHANGE DATA TYPES % GROUP SUM MODIFY SEARCH

Stets Type Gecgraphy Pt ype

2014-2019 % 2014 - 2019 CAGR % 2014 - 2019 Absolute

EECEEY Indonesia Baby and Child-specific Products Retail Value RSP IDR billion Current Prices 90.1 HE 8 1,995.9
EECEEYL Indonesia Bath and Shower Retail Value RSP IDR billion Current Prices 46.5 7.9 2,389.4
EECEEYI Indonesia Colour Cosmetics Retail Value RSP IDR billion Current Prices 77.4 12.1 3,711.9
ERCEEYIL Indonesia Retail Value RSP IDR billion Current Prices 164.3 2,991.0
EECEEYIL Indonesia Fragrances Retail Value RSP IDR billion Current Prices 55.0 2,966.4
EEOEEY, Indonesia Hair Care Retail Value RSP IDR billion Current Prices 54.9 9.1 6,167.6
m EYil Indonesia Men's Grooming Retail Value RSP IDR billion Current Prices 108.8 15.9 4,010.8
m WYl Indonesia Oral Care Retail Value RSP IDR billion Current Prices 40.2 7.0 2,215.1
Indonesia Oral Care Excl Power Toothbrushes Retail Value RSP IDR billion Current Prices 40.2 7.0 2,215.1
EECEEYIL Indonesia Retail Value RSP IDR billion Current Prices 75.9 12.0
EECEEYIL Indonesia Sun Care Retail Value RSP IDR billion Current Prices 79.7 12.4 69.5 EaSlly rank your SearCh
[ 11 Wl Indonesia Premium Beauty and Personal Care Retail Value RSP IDR billion Current Prices 74.2 11.7 3,372.4 results by %‘ CAGR’ Absolute
Value, country or sub-sector
SEARCH RESULTS / to quickly discover where
Market Sizes opportunities lie
Historical | Period growth Category Definitions | Region Definitions | Calculation Variables
CONVERT DATA CHANGE DATA TYPES % GROUP SUM APPLY ) ~ MODIFY SEARCH +
EEVIL Indonesia Deodorants Retail Value RSP IDR billien Current Prices 164.3 21.5 2,991.0
[ 1] mViL Indonesia Men's Grooming Retail Value RSP IDR billien Current Prices 108.8 15.9 4,010.8
EECEEYIL Indonesia Baby and Child-specific Products Retail Value RSP IDR billion Current Prices 90.1 13.7 1,995.9
EEOEEYIL Indonesia Sun Care Retail Value RSP IDR billion Current Prices 79.7 12.4 69.5
EEYiL Indonesia Colour Cosmetics Retail Value RSP IDR billion Current Prices 77.4 12.1 3,711.9
EECEEYIL Indonesia Skin Care Retail Value RSP IDR billion Current Prices 75.9 12.0 10,812.5
[ 1] il Indonesia Premium Beauty and Personal Care Retail Value RSP IDR billion Current Prices 74.2 11.7 3,372.4
[ 1] Indonesia Prestige Beauty and Personal Care Retail Value RSP IDR billion Current Prices 74.2 11.7 3,372.4
ih Indonesia Mass Beauty and Personal Care Retail Value RSP IDR billion Current Prices \ 68.7 ) 11.0 27,730.6
EECEEYIL Indonesia Fragrances Retail Value RSP IDR billion Current Prices 55.0 9.2 2,966.4
EECEEYIL Indonesia Hair Care Retail Value RSP IDR billien Current Prices 54.9 9.1 6,167.6
EECEEYIL Indonesia Bath and Shower Retail Value RSP IDR billien Current Prices 46.5 7.9 2,389.4
EUROMONITOR
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Country-focused and category-focused analysis

Country reports

Fresh Food in Brazil

COUNTRY REPORT | MAR 2018

ANALYSIS DATAGRAPHICS CONTEXT

& Sharemylink & Save to my content

EXECUTIVE SUMMARY

Brazil experiences good harvests in 2017

Agricultural crops were compromised by climate changes in 2016; by contrast, the good
harvests of fruits, pulses, starchy roots and vegetables in 2017 were auspicious for fresh
food in Brazil. Meat, however, saw a reduction, mainly due to Operation Weak Flesh in
early 2017, which compromised not only beef and pork exports, but also consumption in
the domestic market. Eggs maintained its growth trajectory because Brazilians increased
their low per capita consumption of this animal protein. Fish and seafood also witnessed
good growth rates, thanks to freshwater fish, via aquaculture in the rivers. Sugarcane
producers also grew other crops, such as beans, com and soybeans. SUgar is
increasingly shunned in the domestic market, mainly in food processing, as well as
seeing a reduction in daily consumption by Brazilians, due to the negative effects that
sugar can cause to the health, according to studies coordinated by the FAO. Thus,
sugarcane subproducts have their main destination in exported sugar and in fuel

Market Sizes

Sales of Fresh Food
Total Volume -

72,584

80,000

DOWNLOAD

'000 tonnes - 200!

Meat in Thailand
COUNTRY REPORT | MAY 2018

ANALYSIS

& Sshare my link

Market Sizes

Sales of Meat
Total Volume -

2,028

60,000 B
generated by ethanol for consumption in both domestic and foreign markets. 10000 | 3,000
Good harvests of fresh fruits help inflation to fall in 2017 2,500
There were declines in harvests in 2016. This was mainly due to the climatic conditions, 20,000 200 .
with out-ef-seasen rains that damaged several crops, causing a reduction in the ’ Va\ue 65 !
availability of fresh food, and even raw materials for feeding livestock in that year.
However, in 2017 there were good harvests of fruits, starchy roots and vegetables, as 1500

Fresh Food Dashboard | choose dashboard

'000 tonnes - 2003-2022

Category briefings

DATAGRAPHICS CONTEXT DOWNLOAD

& save to my content

Sales of Meat
% Y-O-Y Growth 2003-2022

2.6%

Catagory View

Change
= /| Vegetables
Forecast Growthv

MapView  Total Volume, 2017-22 CAGR,

\ ¥

HH

W 23-81%
Wi18-23%
| REREES
0-12%
Werx
Nt lustrated

Change
Geography |

=1 Mexico EENEE

2017, '000 tonnes

6,637

Per Capita
2017, Kg

RELATED

Convert Currency (Fixed Ex Rates) [IESISAISS

53.73

Forecast Growth
2017-2022 CAGR

Forecast 5% Forecast
10%
5%

BEME 7| % !

Global Figure
2017-2022 CAGR

3.6

Regional Comparison
2017-2022 CAGR

Asia Pacific _
Ausrstaia

swenguore [

Latin America [ |

Middle East and Atrica [N
North America .

WestemEurope ]

Dashboard

& Euromoritor International 201
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Corporate Analysis

Company and brand shares

Brand Shares
umbrella - Historical Owner | Historical | % breakdown C f' l

pr— Fonterra Co-operative Group Ltd in Packaged Food (World)

United Kingdom Processed Red | Danepak Danish Crown Amba Retail Value RSP Global Company Profile | 11 Jul 2017
Meat

e

Chilled

United Kingdom Processed Red | Richmond Kerry Group Ple Retail Value RSP 3.6 3.8 3.7 3.7 TSR )
Meat R N

2 x

chiea Fonterra’s growth comes from portfolio momentum

United Kingdom Processed Red ‘Wall's Kerry Group Plc Retail Value RSP 3.6 3.4 3.4 3.4
(=5 « Over the last five years, the majority of Fonterra's
Chilled Contributing Factors 2011-2016 growth has come from portfolio momentum

United Kingdem Processed Red | Mattessons. Kerry Group Plc Retail Value RSP 1.0 1.1 1.1 1.1 Portfolio momentum is the revenue that Fonterra
Meat has achieved through the market growth of the
Chilled categories in which it is present with its portfolio

United Kingdom Processed Red | Bowyers Kerry Group Plc Retail Value RSP - - - - * . - « Fonterra predominately sells powder mik in Asia
Meat Pacific and Latin America which are the two largest
Chilled € growing regions in the world over 2011-2016 with

5 o

United Kingdom Processed Red | Private label Private Label Retail Value RSP 75.0 75.1 74.7 76.2 7 ] CAGRs of 6% and 9%, respectively, compared 1o a
Meat 2 CAGR of 5% for global packaged food
Chilled = Subsequently, most of its cheese sales are

United Kingd . e carea | o o ol Vatue RSP s s s s generated in Latin America, agein the fastest

nited Kingdom rocoss: ors ors ail Valuo - " growing region with 2 13% CAGR over the same
Meat
period

* This shows that Fonterra has been active in
strategic growth categories and regions over the
last five years resulting in the cooperative going up
seven places in the ranking of the worid's largest
dairy players, to number 15 in 2016

* Evaluate the market position and financial i
performance of the leading national and T RN
. . ) - s of the New Zeaiand dollar against USD
international players PR ————

25Fonterra’s growth comes from portfolio momentum

 Company and brand shares, sales volume and
ranking: reliable insights to support your * Company data by global brand owner and
investment/divestment decisions national subsidiary / licensee

+  Monitor your portfolio companies and track * Brand data by global brand name and local
potential new profitable investments brand name

EUROMONITOR
© Euromonitor International F INTERNATIONAL
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Packaging

Understand the growth opportunities for different packaging types, determine where to invest in new
packaging manufacturing plants and focus new entry strategies based on potential growth in a given market.

BRI e o o o e oo o~ [ B0
Pack Type
.
- ~ N — e s e —_— Additional data
o Wong Dog 3na Cat Food Packagng Tousl Faxtie Packagng Retal. 0f yIck Ut osome wRcr g oI 1. R 31334 234507 6137
LY M“{:_‘i:ﬂdh.“ Toa Ghter et 2D Pucn e -r-'u'-a 22 :: @ =2 Y :f‘ [ ] Breakdown by pack type and pack
wons Dog ane Cat Food Packagng Tous Froaiv Auminun Fapes Rl U2 T30 UL Volume PO 'S &3 = b % .1 s
A Dog and Cat Food Packapng  Tomd Sievitre Anmimen Aaac Botat ot wate Unet Voiome  milon anny sars Py rims Tess nes s . e . .
- i sy i i i g g’ size, additional view by pack size
e Dog and Cat Foad Packapng o Fasdee Pper Pusor Sl R yate LRt Vaome nhce gy ™ = "
5 i oy L - i e = band
o ‘Wood Dog and Cat Food Packagng ot ‘Stand-Up Pouches. Retah 023 30 UME Voiume nRon g 2954 S2e3
- 5 o s i ey [ Ry S sy
o wond Dog and Cat Foed Packagng Touu P Fouxden WAL LR Y IS0 Ut Viiume PG ety 3 A9 733 1363
« Sales by closure type
o wora Dog ang Cat Food Packagng Toxal Lges Caromy Rerad of yade (e Voo mce g 3 s we s . .
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Industrial

17

Industrial is a breakthrough economic research solution analysing the industrial makeup of the world’s largest
economies, providing actionable insight on industries and supply chains. With cross-comparable statistics,
strategic assessments and interactive dashboards visualising production and buyer / supplier relationships in

177 industries, Industrial helps move your business forward with a stronger strategic direction.

CONVERT DATA

CHANGE STATS TYPE  ~r

A OO Peru Finance and Insurance Production (turnover) MSP USD million Fixed 2019 ex rates Constant 2019 Prices
A OD Uzbekistan Finance and Insurance Production fturnover) MSP USD milion Fixed 2019 ex rates Constant 2019 Prices
A\ OO0 Hong Kong, China Finance and Insurance Production fturnover) MSP USD milson Fixod 2019 ox rates Constant 2019 Prices
A OO Kazakhstan Finance and Insurance Production (turnover) MSP USD million Fixed 2019 ox rates Constant 2019 Prices
WO®shADDUYA Indonesia Finance and Insurance Production (turnover) MSP USD milion Fixed 2019 ex rates Constant 2019 Prices
A OO Costa Rica Financo and Insuranco Production (turnovor) MSP USD million Fixod 2019 ox ratos Constant 2019 Pricos
WOGsLACDUY China Financo and Insurance  Production (turnovor) MSP USD million Fixod 2019 ox rates Constant 2019 Prices
A OO United Arab Emiratos Finance and Insurance Production fturnover) MSP USD milion Fixed 2019 ox rates Constant 2019 Prices
A OD Bangladesh Finance and Insurance Production (turnover) MSP USD million Fixed 2019 ex rates Constant 2019 Prices
A OO Thailand Finance and Insurance  Production fturnover) MSP USD miilion Fixed 2019 ox rates Constant 2019 Prices
A OD Konya Finance and Insurance Production (turnovor) MSP USD million Fixed 2019 ox rates Constant 2019 Prices
A OO Cambodia Finance and Insurance Production (turnover) MSP USD million Fixed 2019 ex rates Constant 2019 Prices
A OO Ghana Finance and Insurance Production {turnover) MSP USD million Fixed 2019 ex rates Constant 2019 Prices
N OO0 Georgia Finance and Insurance Production fturnover) MSP USD milion Fixed 2019 ox rates Constant 2019 Prices
A oD Netherlands Finance and Pr )MSP  USD million Fixed 2019 ox rates Constant 2019 Prices
A OO Sri Lanka Finance and Insurance Production (turnover) MSP USD million Fined 2019 ex rates Constant 2019 Prices
A oD Colombia Finance and Insurance  Production (turnover) MSP  USD million Fixed 2019 ox rates Constant 2019 Prices
A OD raq Finance and Insurance Production fturnover) MSP USD million Fixod 2019 ox rates Constant 2019 Pricos
A OO Slovenia Finance and Insurance Production {turnover) MSP USD million Fixod 2019 ex rates Constant 2019 Prices
A OO Cuba Finance and Insurance ~ Production (turnover) MSP  USD million Fixed 2019 ex rates Constant 2019 Prices
hn O Panama Finance and Insurance Production (turnover) MSP USD million Fixed 2019 ox rates Constant 2019 Pricos
HO®sLAODU Y India Finance and Insurance Production fturnover) MSP USD million Fixed 2019 ox rates Constant 2019 Prices
A OO Philippines Finance and Insurance  Production (tumover) MSP  USD million Fixad 2019 ex rates Constant 2019 Prices
A OD New Zealand Finance and Insurance Production (turnover) MSP USD million Fined 2019 ox rates Constant 2019 Prices
A\ OO South Africa Financeo and Pr ) MSP USD milson Fixod 2019 ox rates Constant 2019 Prices
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MOOEY SEARCH =

© Euromonitor International

Standardised coverage

Consistent definitions comparable
to International Standard
Industrial Classification (isic 3.1)
21 years of historic data and
forecasts to 2030

18 core countries with extensive
statistics, forecasts and industry
reports

72 additional countries with key
statistics and forecasts

Key global and regional statistics
and reports
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Economy, Finance and Trade

i |
Economic barometer
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India| 69774 144 [0 EDY 324 68.81% 13614 19+ PDEEEE  2112é 19854 1350+ 154
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Azerbaijan | (1)11.9% 0.8+ 1.9¢ 304 1.70 494 9.64 174 614 4
Pakistan 13+ [ 53¢ 8O+ 15427+ 12534 EEEE s2a04 Macro model
Global Scenarios Country View | KEYINDICATORS | EXTERNAL RISKS Global View | SPILLOVERS | COMPARISO wEox 2
. 0 Globsl Downtum ~ +
3 o0l GOF Gro @ Unemployment Rete Q
Understand the global economic outlook, leverage | e L -
A EM Slowdown X ZGZD as
the latest data, and stay ahead of Monthly and ® arae v Foecusype meoe msor
#) Farecast 3.20
: : B ChinaHard Landing  + o0
Quarterly trends with Economic Barometer = ‘ s ~ N
B Giobal TradeWar  + 50
8% Frequency \"K — 280
B ysonTradewsr  + &/ Quarerly o
31% Annual 2012 2014 2016 2018 2020 2022 2012 2014 2016 2018 2020 2022
Examine strengths and weaknesses of economies, |[# see  + - SR Q
46 48
. . B 1o AdversePo.. ®) Chart w0 EXs
openness to trade and investment, confidence - m, —
. B'ﬁ'ﬁ Eurozone Recession -+ 30 I " —Ee
levels, and analyse global and country-specific B o 4 SokecedScoraris AN .
3% W Euromonitor Baseline P .
. [ wn
rlSkS zlsi% Mo-Deal Brexit + EM Slosde o 5z ﬂ
‘ISI:E Disorderly ND Bre.. + 2012 2014 2016 2018 2020 2022 2012 2014 2016 2018 2020 2022
2!,]% Light/No Brexit + | — |
« N . . . P . . wonal 201201 2022004 2028 Q4
Plan for “what if” economic scenarios using R e e T
Fowered by Analytics

Euromonitor International’s Macro Model

EUROMONITOR
INTERNATIONAL

AM

© Euromonitor International



EUROMONITOR PASSPORT

Digital Consumer

Passport Digital Consumer is a market research database examining how technological advances are forever
altering the way that consumers browse and buy products, services and entertainment in the digital era.

+ B 8 & View full screen as PDF View COVID-19 Page ' ]

Top Five Digital Consumer Trends in 2021
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